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A time of great change for Myanmar and for
communications

Impact of technology
Fundamentals of communication remain
What do people want?

Who will the winners be?
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Which media should you focus on?

hd
- _ -

| Depends on who you want to reach

- -

o

Some:

Mass market consumer
Literate in Myanmar

Not the business community

Others:
Business community
English speaking

Geography - urban areas VS rural

ad e e o - & 4



Most influential media

Print

"*‘17@ ISLEVEN
[g$ermocot:

(Glopa N [OHT \ﬂ\\!\HR
:MYANMARTIMES

‘PAY NEWS
“"VOICE

Broadcast

PoJ’qmqggrfm
1

Online

THE
IRRAWADDY
COVERING BURMA AND SOUTHEAST ASIA

Kamauyut
MEDIA

#mizzima

mmmmmmmmmmmmmmm

MYANMORE:
Cjorgor



Foreign media

m AP Bloomberg @)\ @'KM
B[B[C AA NATION Z.a

N EWS Thailland's Independent Newspaper

REUTERS

W5l

VOICE OF AMERICA gﬁlﬂj THE
: STRAITS TIMES.
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"It [Facebook] has really helped ... the
administration because traditional media have
limited penetration”

+ Follow ™ Message

Timeline About Friends Photos More ~









Most popular Facebook pages

7Day News Journal Eleven Media Group BBC Burmese

B|B|C)

§ON0C: 0O i
o A .;‘,_rri'r;:

e

T W ik ia
v« | - W S
t 33 =y ML )

e WPmgs

Total fans Total fans Total fans

6 747 962 6 533 141 4 960 804
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Most popular brands on Facebook

K

Telenor Myanmar MPT Ooredoo Myanmar

R (5

R , R T OA
Hieh 37 (o () gt LGIDCH , il \ 5
’,’.‘.‘“ﬁh i/ f AL oy - _ {\ BT NPT e T ",\MI. " ( ’ ‘ , _- % : _,_- 4 >
L AlE ~Bgs) " Whenleack || Acg et . * e SRS
IS @03 > ol © 2009 g N eC SR o [
i e o | B + e VIS
AR 0.0 27 B
F RN TE . ty

Total fans Total fans Total fans

3 969 242 3 564 981 1 836 266

rice o
communications



Fastest growing Facebook pages

Telenor MPT 7Day News... Eleven Media... BBC Burmese

Myanmar +516 782 Fans 1 +506 135 Fans | +443 691 Fans | +396 402 Fans

+580 283 Fans |
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Most popular people on Facebook

=

=g
A 4

-

(% ‘;

Phway Phway

4 \'w \

About

. 44
CETICET G E ) I:eng ©)
Ertainer

* Timeline  About  Photos  Likes  More v

Timeline Photos Videos More +

3,182,476 3,134,344
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Not just the realm of consumer brands

VISION

» o;become an excellent corporation
aimed at delivering smile through

quality, reliability and speed.

www.umgmyanmar.com

UMG Myanmar
Company

Timeline About Photos Videos More v Timeline About Photos Likes More v

@o@{@:mj - [§8> opSaopdfolypranonts ‘

AUSTRALIA-MYANMAR
. CHAMBER OF COMMERCE

SN R
K -
ACCA Myanmary*. .- : AR TR
. Non-profit Organisation [ i Like |
Think Ahead

Timeline About Photos Likes More ¥ Timeline About Photos Likes More v

yanmar

Chamber of Commerce
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4% are millennials
(19 to 34 years old)
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* 91% live in Yangon
and Mandalay
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M )

Nascent but rapidly rising
- Expanded services, more variety

« Good and growing mix of international PR agencies and
regional.and local independent agencies

Publicity, Public Affairs and CSR as top consultancy areas



Doing externdl
communications
in Myanmar

Media Monitoring

Content
Development

B2B
Marketing

Government
Relations

Graphics and
Design

Public Affairs

Research and
Industry Analysis

Messaging
and
Positioning

Crisis & Issues
Management

Stakeholder

Relations

Events

Media Relations

Corporate
Communications

Strategic
Planning

Interviews

Social and
Dlfelitel

Media Training
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German chamber launch briefing
comes to town Top tier media outlets including Myanmar Times,
gyl BN Myanmar Business Today, ELEVEN, Irrawaddy,

Chamber launched last week, be- German Myanmar Business Cham,
coming the first membership organ-  ber president Jens Knoke, who is also
isation in the country specifically the general manager of Henkel My

Eettommas SEmms il | Mizzima, Bloomberg, and AFP attended the briefing
e = =t s generating more than 50 pieces of coverage.

European L
| also launched last year, and is being Ms Staerk said she has fielded
set up by a consortium led by the a number of enquiries from firms
Myanmar.

MYANMARTIMES I 4“:'(636-'&9”1: German Myanmar Business Chamber

S N S B i e e Myanmar
is extremely The European Union is also ne- J\. : o

e BUSINESS TODA]
LA S

Germany is the fourth-largest German embassy, said that the next

(US$146 ﬁ HOERAE INMKTURNT & ANAMS  PEIIAN IS A NRRE BETATE AROTLEMG N A TWSIed A
2014. Its imports from My-  would provide a certain amount of
textiles last year,

LoCal

GllleAL NE\/V I ‘['(J] [TOFMYANMAR Busmess Chamlyer Established o Boost Cerman-

Myanmar Trade Les

, : - German Myanmar Business Chamber ALA M 2, A0 LY b (T S
[} TR - T T Ry - . . s
- e, launches with eye to increased bilateral trade 51+~ HUE wrew  CEES
y Ye Myint while ector th IMBC b ' 3
woon, 15 May — My o e .
- as d
a R et exedbopSeplielpt e s s 1 it
PobBheo fopifipimot: 0o ogh it T e T
¥ RO §v 2P obosboorhogd rope’s largest economy  ber aims 1o work close-  aod knowledge with cach

EroSofl BeSopts Beols  cppobibl) wombim  smcnkfng oberyledés :&wd tapocd i 11 o Southeant Asia's fast. Ty with the Delegation other. and building. busi- tistics showed the coun
ot Pty el sred Vi dmio s Tyt Sy AR |1 S G @ St D i
iRt b "”"’Q:.: W‘?“?w W«»gg ;WM ke egrage \mc": ::‘:mf:- r:.ll ol x oiith u,lm..: strong basis in n:nu:‘; m.\l:m con (US ;u‘
MM Mm "'W’é“u@& £ . n qween German  since 2013, and help de-  turing. a priority devel million) while its imports
et —— o £ 2 ment area for Myanmar, from Myanmar u-umf

rRSedGonl Blolebelod et sl ot i |y TN Genman mvanaar @ Clunbers Gomen 100 e s s oy e

- - A % otient fadd alntenqeidnd  defiubeifel Setid aleniin | S effcicn chaoto. _1he previons yea: o= e
befphioctufogds  Schiopeed oSgs). @ pofBlonfarBy  epdbdfun pul  axfoeppetage | TS B '{im,«e.,:.‘. A
‘P"‘g"’"t’“’é S Rh S ookt oxfeantagl Bty qppniyl ofyod  ogefapn cobogeieBan  dem ::u;uu:.:m; ‘\’z:n;:“:;‘mx:::;
’ it Beods Wm onpbotia) cfpghe B Mmmw-w pm g5 F‘,ié : e ness Ft‘l:«‘ added Mr  ment, electrical and opti-
f n’Mé-ﬁq v i 7l g WM\?:E r&vq{%é: - Knoke, the general man-  cal goods, chemical prod-

po oyBE§  cpycpSapapliionte . |

ager of Heokel Myanmar, ucts, motor vehicles and

which produces laundry, parts and pharmaceutical

home care and beanty products, while ity maia

import from Myanmar is

Despite  60-year-old  garmcats. e
diplomatic ties  between

* rice o : = X A : s [ Sl '..u-. -
communicatfions



Myanmar

SINESS TOD

MYANMARS FIRST BILINGUAL BUSINESS JOURNAL

Bosch Experlences 70pc Sales Growth in Myanmar,
- To Expand Product Portfolio and Distribution

utomotive and cnstricton ndustresspur growth; Expansion o poduct portfolo incude echnologie o driv and controlindustril machineries

’ power tools portfolio and  expects global sales o so
"Bk (1 reprosenid liopton, etvork be

obert Bosch Gmbit i e fou s yond Yanon, copcly
closed its_fiscal sectors into. Naypyiaw. Bosch 1o
r 2014 in My mlmmm] Technol.  sid products that con
aomar with almost 70 onsumer_Goods, _ tributed maialy to growth
perccat in sales, 42 Encry ond Bullding  were oty and ol
bocked by the country’s por.  Technology in Myanmar. tion hammers. P
booming e aod or company said The  Mysnmar's  booming
iry of-  Mobilty Solutions busl-  construction i

theGerman_techn pess sector, formerly also_contributed sigai

services roup s, mown “as Automotive cantly 1o this growth, a5

, the company , doubled its  wellstothatof the Ener-  grew
declined 1o give any de- i 2014 Myor g d Buking el 0140 81727 bilkn,
taled sales sing fow by expaning 0 porils o busneswtor which A o under 27 prcent
in response to 8 Myan of automotivespare parts  achieved _year-onyear o otal sals revenue,the
mar §n et groming ko Slsncrsse, Bosch ikl regios bare of sles
1, “Bosch cannot share M i B
the specie sales number i Tt added that soes with-  Bosch cquipped commer.  growth was
for 2013 3nd 2014 in My the county. in the Consumer Goods  cial buiings,hotelscon-  srong . China, riing
amar” . we expect to sector grew “more than  dominiums, and airports 3 pominal 27 percent to
The company, of twie" due to an expun-  with security solutions  $8. bllon.
er, sad it has achieved & les develop- sion of the companys ranging from surveilnce ___________
systems 1o profesional — Myanmar Summary  Bosch cocbepfupess 455

sudlo . confereaci Tttty Bowhopeh shunSolopsire i

Teche w55 >

nology business sector  cybcfiupet  malean

tad coportuiis o My lomefrdinfogle <
s manufactu

industy where the com. i OkoRLaheptn ¢

pany inctlled industral

‘oilers in newly estab-  gbooocS g0 “’“j‘,‘_"ﬁ

oy it o il M W =

SFJ Strategy First Journal of Strategy First Institute o> 8
on8eoode (g 8[8: Facebook Page o8 Like cpbom Foliow
9

cpdoonie 50D [gbedl elgp8:ied &:1 [oodo
oooo8ieopd, soq?.msgoc‘}qeog%io%qg y%zggoo&gé

Like - Comment - Share

7 82 people like this.

& 2 shares

rice o
communicatfions

The

weekl Bosch Myanmar business update
Interviews and media conference coverage from the

likes of Myanmar Business Today, 7Days, ELEVEN,
Irrawaddy, Mizzima, MNTYV, SkyNet, CEO

Magazine, Democracy Today and The Voice.

cheahunty obempdodic
Bosch adojsgtamiandiod

no3805 Bosch

GI 10BAL NEW [ f o MYANMAR

German technology giant looks to support vocational
training centres in Myanmar

f products from car spare

m|ZZ|ma

news m myanmar

minutes(e

e four training cen-

parts to power tools since dtwoin pany will set up SO0 mi

Ye Myint
[ June—  starting operation bere in
and 2013 use
i Busch is Bosch has esiablished
leoking into the |w~\||‘|hl\. plants. vocational training,

youths how o stones with reflective |
he-art b

companies  warnings and road  safe-
Dewtsche  Ge-  ty messages on both sides

ls. and 200 signposts  with

of ~.|.||\|1|-|||-1=‘ ‘ 2l and e file Internation-
nuimber of ASEAN coun- 7
an official fre tries. agree that ve
ing is a key

ny said Thursday. “Wocational  technical

“We hope i find a i { i
right way that can help a
lod o in Ms "
Mr Fhiram Hay, corp

mber of the recenly
Ja ul:.d(mm any Myanimar

communiations O COf ber.
other Gemman or Buropean the  po
Myanmar of kl"'*-”- Bl'\l-h companies of maybe with  bility of seiting up a facto-

(Cambaodia) Co.. Ltd, everybody o support and 1y in the country, he said
he of lIL\LIle the ‘lull sector i the company s cumment-

Myanniar. " M. oy
Buosch w 2 the Fd

s on business

development  and  sales
ppofunities  in Myan-
" and “Ymot yer plan-
ning for production in e

on the -“l"“'.\- It y coumry”. By anmar ¥
supplied a diverse range The company  has At the press briefing, GNLM

)

£ e <’ nue

percent in

11



Hilton Worldwide
Corporate profiling interviews on a CSR initiative

WEEKLY

Blygrrmiar Mews b naagh

Myanmar

q b omE:gpgad

AY NEWS

MYANMAN'S FIRST BILDNGUAL BUSINESS IOURNAL

LOCAL Biz

November 19-25, 2015

Hilton Opens Vocational Training Centre

Facility to focus on developing talents in travel and hospitality industry

@
Tourism...
BT Vol14,No34-0CTOBER28,2015 =g
“Bhofpaoancd sgqdfniqbme SpotH o5
aiammiioinsi: dand s spdosRimaddod”

) o i THANDAR TUN in the country’s booming  Hilton Vocational Train-  ous locs
‘i m ’i bijmigaid s opodofenndyl o 6 iiton World 2“‘2‘,"“"‘ and travel in-  ing Centre now has 40 'nh'f- ?’J respoasibil- Irh: :ep"ﬁ{o?’umf SMMMW#
3 oG- ustry. trainees who are g ity as wed y
TR b gl o gl oo wide bas recenily. The, HIkon Vocsonsl - throuch latuisirs S oottt o ey | e S P ety
it Pl iiugivn ot A L opened the Hilton  Training Centre will offer  room and practical ses-  bers of a global hospital-  process through the Vo-  C2ockm Hjooge
Pttt e ek < o sy Vocational Training Cen- 24-month tralning pro-  sions with a team of mul- ity beader to belp groom  cational Training Centre. A5 a§ »Ddeyiods
oy gpedrby s % 5 tre at the lhlzu\v Naypyl-  grams in the areas of food  tinational teachers. this next generation of We also believe that this  cmpdiad & ud ’;
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Bl ot ooyt o ot Ennfennt housekeeping, gradustes will e awarded  cational Training Centre talat pool and set the  "HEXPEABESDENS
; S;“’ews i :ctlg,a:s’m'%-“ According to Helen Jsc-  a Diploma that is certified  provides world~class and  benchmark in Myanmar,” ¥4 adidieqdife ¥
btk &\_Sq&g\-a& cocbackopbely -’ MI j iy &\):‘i;;: :&uﬁr;‘mmﬂ,‘ man- b’m;hfr Ministry of u;,l«el‘ hands-on training to de-  she added wlofagera sbybofy Hiton Ngapal lobby. Photo: Hil
o Lo, PP e il aypyitaw  a ourism as well as  velop the potential of My- it » g oa % Fmon
m% s 3 %5;""&"1’”"‘5“ o Bodfencaciodion tions leaders and meet the  and Hilton Resort & Spa  offered employment with .lnmr:r ;v::& who have m:ir ':1“ :&m‘ﬁ “;::W 5
e, d (bl ol ety do (wmpph demand for young talent Ngapali Myanmar, the Hilton properties in vari- the taleot snd ambition deal with Eden Grosp wfeygassmiag s e
o g, B Seite fae e Devoted to trainin
S Ly s, e e ;lnil 1-xm1m|rdm:ry»-\r1l: in Myanmar, Two hotels  “tScfigmeqgecguleren
et il b~ e ilton (n Mysnmar and  have since opened and acbecrm ol
Srpsioeiiohion copdidomon ddqlmmp doplh  dationsifitoflony Beyond.” Jacobe said. rest are expected to open s achoysobispibash
;‘ mSbemefiideedst R M,,SW Last year, Myanmar at-  in the next three to foor ok
Uodeqy e b camqadiydiad o 35§ scBloxt o oty tracted 308 illion fn-  ‘years, ascording o Hil | 107 Coneige e
L Elpen T T s ton addresses hotel human
ool foit Uolommdsondld i lotfelyomeg iy spdsmed als. This year, Myanmar ———_______ sgigdeu{higfupin
@adhoocdt cogSorllil oo GEjEoch Sledgoded §, W"‘M&i s expected to attract five Myanmar Summary g
Hiton §E¢ormep oo oboofin | gboncq frckoiidocn e million. Although these ,,%,,swwg
el o Bmcden o Rhef apliedecien afchocobin’ ) ) soverament-provided A tobdndaitag resource nee s
g s e i feures bre qoesioned by BIotRSRecS eqgs W dudyfel
s  whidoormind ¥ sdpprbclsiou, ot Aabmodeg ¥ egoghe o o
i e oo copsbocmecdfBiogeds .
mwéw apricgeonds a.e:;. by aabb oy o debielon s dentazed 0w ot :m.ﬁm;@,m‘, M,e:qes.,.w Aung Thura
wbekapuod fogs S e S i ylony of talent, the need to boost o g by
A [T — U 3a plpe dod PG moedie
e epdfiddal  cq@flema shom e R e -}“& ':l.\.rﬁn::r m sheliopenboleing 15e aifevSq dah obs in s booming and hospitality industry are grap- in Myanmar, the Hilton Vocational
*;sq o & m“! i S ikl v becomes ever more vital. 95t ccbgS ovegbmesn tourism sector are expected to  pling with. While job opportunities  Training Centre offers com rehen-
[ y&km'b; Sydusanieny bige oo Bhefiincg = increase to 424,450in 2015, abound, there is a dearth of skilled sive training programmes designed
Hikormag) sodecy m  ccgcimaneiefiot o 4‘“’!’1“515“"" ot nidoge pSetAGENE to As outlined in the Ministry of talent to fill available positions across  to develop the skills of local talent
focd  glofic S Ao o = Jotels and Tourism masterplan, in  different areas of hotel operations in such areas as food and beverage
o oo k5 oo EosiBh Ciaig 5 a high gm;’th scenario this number  and management opemﬁons, front office, culinary, and
Fosfiqd & sbgman oifwsy oy s st 3 could reach as high as 1.49 million Hilton Worldwide entered My- housekeeping. It opened its doors
> ooplefalle wbok o + o ologiotn m w 1 o = by 2020, a 351 percent increase in anmar in 2014 and has two hotelsin  early this month and welcomed its
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and hospitality offer enormous
opportunity to Myanmar econom-
ically and to individuals looking to
work in the dynamic, service-based
sector.

But a human resource shortage is
perhaps the single biggest challenge
that businesses in Myanmar’s travel

Www.mizzima.com

2019.

To drive sustainable talent
development in Myanmar, Hilton
Worldwide has just established the
Hilton Vocational Training Centre
in Nay Pyi Taw. The first-of-its-kind

facility set up by a hospitality group

March 24, 2016

GM of Hilton Naypyitaw and Hilton
Resort and Spa Ngapali Myanmar.
In this interview with Mizzima, she
talks about Hilton's plan for its HR
training programme in Myanmar
and the overall challenges with the
hotel and tourism industry.
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S&P Foodservice

Media coverage of showroom grand opening

www natiecnmultimedia. com
o%Nel
~e  S&P off to healthy start in Yangon amid boom in the
F&B industry
(1) AdsbyGoogle @ » Trade News » Russia News » Trade USD » Ruble
KHINE KYAW
MYANMAR ELEVEN

YANGON March 14, 2016 1:00 am
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will sell products made by more than

suppliers.

Brands such as Arcoroc, Atlantic
Chef, Cambro, Cerabon, Giesser, Lacor,
Nikko, Safico, Shoes for Crews, Solia,
Spiegelau, Studio William and Waring
will all be available in the store.

“In addition to the 5000 items dis-
played in our showroom in Yangon,
our customers have access to more
than 40,000 in Sia Huat Singapore.
Products that were previously difficult
or impossible to find in Myanmar are
now available or can be sourced eas-

um Distribution forms joint |
= with Singapore’s Sia Huat

He added the country’s tourism
industry has developed quickly over
the past few years and that many new
hotels and restaurants are opening as
aresult.

“Our focus is on the hotels, restau-
rants and catering market. We have
estimated the demand and we hope
we can provide enough supply.

S&Ps existing customers include
international hotel franchises such
as Novotel, Sedona and Parkroyal,
local hotels including Kandawgyi
Palace and Jasmine Palace, inde-
pendent restaurants such as Le
Planteur and Sharky’s, and local
chains such as Feel and

Ice Berry.
U Soe Moe Thu told The Myanmar

ZwE WAl

ingapore-based S&P

Foodservice Distri-

bution Co Ltd last
week opened a foodser-
vice supplies showroom
in Yangon to foray into the
food and beverage (F&B)
market of the country.

The 10,000-square-feet
showroom features a wide
range of products, equip-
ment and solutions aimed
at helping restaurants and
hotels in Myanmar achieve
global standards of F&B
operations, hyglene and
food quality.

Set up through a part-
nership  between local
firm Premium Distribu-
tion and Singapore-based
foodservice products and
equipment distributor
Sia Huat, S&P will bring
global brands such as
Cerabon, Safico, Glesser,
Atlantic  Chef, Cambro,
Arcoroe, Spiegelau, Shoes
For Crews, Solia, Waring,
Nikko, Lacor, Carlisle,

M&’a nimarr
BUSINESS TODAY

MTANMARS FIRST BILINGUAL BUSINESS JOURNAL

Singapore Company Opens
Foodservice Supplies Centre in Yangon

Studio William and Efay
to the market
According to M
general manage
the company aims ¢
industry knowledge and
economies of scale so that
Myanmar trade, whole-

sale, and retail customers

can enjoy the best prod-

ucts in the market ot the
<t price points.

The food and beverage
industry in Myanmar is
booming. As the indus-
try grows, and hotels and

restaurants focus on giv-
ing their guests the best
dining experience, we ex-
pect a strong demand for
products that improve op-
erations, food safety and
quality,” Ow said.
Organised into  three

300 profe
equipment

“In addi
5000 3
in our S&P s
Yangon, our customers
have access to more than
40,000 SKUs in Sia Huat
Singspore. Products that
were previously difficult or
impossible to find in My-
anmar are now available
or can be sourced easily,”
Ow added.

_ Myanmar Summary
ebony it meflch S&P
200h

mui§esr meume:
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Avoiding
negative press
and creating
positive stories
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Organisations
can help raise
standards and
share
knowledge.



What are our business and communications goals? Who
are we targeting?

What resources do we have to support a campaign?
How much budget can we allocate toward public
relations?

Who would be responsible for PR?
What are the risks involved with communicating
externally? What are the risks of not communicating
externally?

have a spokesperson for the company?

T 7 R -




-
Role of externdl

agencies
Comyt
Market and industry knowledge

Expertise in communications
Existing connections

Resource required to execute a campaign
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Connect
with us
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39A & 40A, Duxton Road,
Singapore 089504

Office@36,
129, 36t Street,
Kyaukdada Township, Yangon

www.ricecomms.com



